Earn Your MBA on Campus or Live via the Web
in as little as 18 months!
A progressive and successful career path requires you to be flexible and easily adaptable to change in
the workplace. We teach the core foundations of business and current leadership skills in our MBA
program in response to the needs of regional employers in business, government, and non‐profit
organizations. Learning is immediately applicable to your workplace allowing you to add value as you
progress in the program.
Advance your career by achieving an MBA at St. Andrews University (a branch of Webber International
University). Consider the program benefits:

Convenient



Students from the Laurinburg area attend classes on the St. Andrews campus.
Students from outside the Laurinburg area generally attend classes live via the web using their
personal computer.

Flexible
•
•
•

The program is available year round through a four‐term format (Fall, Winter, Spring and Summer).
With small classes, usually less than 25 students, each course generally meets once per week from 6
to 10 pm
Students can take up to two classes per term and complete the program in as little as 18 months.

Personal
•
•

Develop meaningful connections with your professors and other MBA students
Network with business leaders and nurture the connections needed for your future

Hands‐on
•
•

Through the Practicum course(s), students undertake group‐based consulting projects under the
guidance of faculty members.
As an alternative, an individual develop an MBA Thesis, with the guidance of a faculty advisor, on a
business‐related research topic.

Accessible
•
•

GMAT scores and two years of work experience are preferred, but not required
Online application for admission is simple

MBA Program Requirements
The MBA Program requires the successful completion of 36 graduate‐credit hours that consist of the
following 12 courses.













MBA 610
MBA 618
MBA 632
MBA 636
MBA 640
MBA 647
MBA 650
MBA 662
MBA 688
MBA 691
MBA 692
MBA 690

Information Systems Management
Financial Reporting
Global Economic Environment
Quantitative Research Methods
Marketing Philosophy and Management
Innovation, New Products & Services & E‐Commerce
Topics in the Legal & Ethical Environment of Business
Financial Decision Making
Human Behavior in Organizations
Practicum I or Thesis I
Practicum II or Thesis II
Strategic Thinking Organizations

Apply Today – Classes begin soon!
We invite you to apply to the MBA Program at St. Andrews University (a branch of Webber International
University). Admission is on a rolling basis but we encourage early application while space is still
available. In order to schedule a visit, or for additional information, contact Laurie Nederveen, MBA
Program Outreach Coordinator, at 910‐277‐5140 or mba@sa.edu.

Visit our website at www.sa.edu/academics/MBA and Like us on
Facebook www.facebook.com/MBA.StAndrewsUniversity

